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Being one of the most obscure but rather in-
teresting economics topics worldwide, the 
cryptocurrency market has gained huge 
amount of popularity and evolved erratical-
ly at unprecedented speed since its release 
in 2009. 

As the world observed with awe, only a few 
people had courage to participate and in-
vest in “crypto” during the first couple of years. 
It goes without saying that most of those peo-
ple are millionaires today. 

After the success of Bitcoin, many other alt-
coins emerged rather hastily. What made the 
cryptocurrencies survive until this very day is 
the way in which they function and work. 

Let us take a look at some of the key aspects that 
make the crypto industry powerful and beneficial.

1.1.1 Blockchain as a 
digital register

You can imagine Blockchain as a decentralized 
book register of all crypto transactions. Its main 
purpose is to store blocks, that is, the latest trans-
actions, into the network so that the participants 
can, at any given moment, keep an eye on their 
digital currency transactions without the need of 
a third-party provider. 

Every block consists of the block data, hash, and 
the hash of the previous block. 

1.1 Basics of the 
Crypto Industry

“Virtual currencies, perhaps most notably Bitcoin, have 
captured the imagination of some, struck fear among 
others, and confused the heck out of the rest of us.” 
– Thomas Carper, US-Senator
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Data inputted in the Blockchain is condi-
tioned by the type of Blockchain. The Bitcoin 
blockchain, for example, stores the data in 
this manner:

Sender ID > Receiver ID > Amount of coins

A hash, simply put, is a unique identity of 
the block. However, if we want to alter spe-
cific aspects and features inside the block, 
it would cause an immediate change of 
the hash. Once an identity of the block al-
ters, it becomes an entirely new block.Final 
block constituent is a hash of the previous 
block that is making blocks operate in a 
chain fashion. 

Precisely this technique is a game changer 
in terms of security because if the original 
block changes its data, all previous blocks 
will follow too. 

So, you are probably asking yourselves: 

“What happens if a block changes its data?” 

Well, the answer lies in the technological ad-
vancements. Computers nowadays can mea-
sure countless of hashes per second, therefore 
calculate the hashes of the previous blocks and 
make your chain legitimate again.

1.1.2  Smart contracts are helping 
with the agreement between 
a buyer and a seller

Smart contracts operate just like contracts in a 
real world; however their software’s digital utili-
zation is a part of the blockchain. 

If you want a smart contract to be conducted 
successfully, you have to first reach an agree-
ment on the terms, then let smart contract au-
tomatically verify fulfillment, which will result to 
accomplishing the agreed terms. 
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The idea behind the optimization of smart 
contract is the removal of the third-parties, 
and rapprochement of its users directly with 
each other. 

Transacting through third-party providers is incon-
venient to say the least due to insurmountable 
fees they charge their users, and the very idea is 
based on TRUST rather than direct contact.
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1.1.3 What are some of the most 
renowned cryptocurrencies?

Each and every crypto asset has its own 
purpose, a mean of showing what it can 
do better than fiat currency, or other crypto 
assets. With the upheaval that was occur-
ring around Bitcoin (BTC), other developers 
seized the opportunity to create their own 
assets and confront Bitcoin in their own way. 

Perhaps the main rival of Bitcoin’s at the 
moment is definitely Ethereum (ETH) which, 
in contrast to Bitcoin, focuses on the de-
centralization of applications (Dapps).

Ripple (XRP), which came out of the blue 
in 2017 and even jumped over Ethereum 
at one point, serves as a network through 
which users can send each other funds. 
Fiat currency is transferred to XRP tokens to 
one end, and then back into the currency 

of choice at the other end. 

An argument between Bitcoin’s developers and 
programmers led to the emergence of Bitco-
inCash (BCH), which out-shadowed Bitcoin in 
popularity and use. Lower fees and faster trans-
action speed are just some of the advantages 
that BCH possesses.
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1.1.4. What is a crypto wallet’s 
purpose?

A crypto wallet works just like standard phys-
ical wallets, it can save, send, and receive 
crypto assets. 

However, crypto assets are not actually kept 
in the wallet. Rather, a private key, which 
acts as a digital code known only by you, 
is kept. This key presents the ownership of 
the public key, a code depicting a certain 
amount of currency. In other words, wallets 
keep your public and private keys, which 
permit transaction (to send and receive 
coins). 

Bear in mind that each crypto asset has 
its own preferred wallet, which is safe and 
convenient. There are more than 25 million 
unique crypto wallet users worldwide and 
the percentage of the new users recorded 

an unprecedented growth since 2016.

On another note, make sure that you are on a 
right, legitimate, and secured page when deal-
ing with wallets since there has been a growing 
number of scammers who are seizing the oppor-
tunity.
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1.1.5  ICO’s Fundamentals

ICO (Initial Coin Offering) allows start-ups 
to raise money by crowdfunding for their 
blockchain-based projects.This is done by 
inviting investors to assist them on purchas-
ing coins in exchange for the crypto assets 
that they will use for the development and 
realization of their idea. 

In 2017 only, it is believed that almost 60% 
of all ICOs were scams. This brought a huge 
disbelief and insecurity in ICO as a whole, 
but despite the odds, ICO managed to live 
through it and far exceed its expectations. 

Today, scammers are still in the game, so to 
avoid them and invest safely, you have to 
research the ICOs thoroughly and practice 
due diligence. Some of the key aspects 
that can help you prove the validity and 
legitimacy of the ICOs are as follows:

• Website information, design, authority, presen-
tation

• Whitepapers
• Team and advisors
• BitCoinTalk forum activity
• Social media engagement
• ICO rating
• GitHub code

ICO is currently in its childhood stage, but when 
observing the potential benefits and virtues 
it brings on the table, ICO will highly likely, at 
least, match or even overcome the traditional 
forms of the system.

1.1.6. ICO Statistics and
Opportunity

Since the emergence of ICO as a term, many 
9
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well-established start-ups such as Ethere-
um, Mastercoin, and Karmacoin raised 
money through crowdfunding. However, 
the utilization of ICO techniques took a 
different path during 2017. Start-ups im-
mediately saw the market’s opportunity 
and seized it. From April 2017 to the end of 
December, more than 3 billion USD have 
been raised.

However, during 2018 the emergence 
and employment of ICOs skyrocketed as 
never before, raising almost 12 billion USD. 
More than 2,500 ICOs have been initiated, 
but around 750 ICOs never managed to 
reach the soft-cap, and 400 ICOs disap-
peared after the main sale.

The most widely-accepted industries in 
which ICOs mostly revolve around are 
Platforms creation, Cryptocurrency utili-
zation, Business services, Investments, and 
Software.
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After the successfully conducted pre-sale 
and main sale, many ICOs succumb to 
market pressure and fail to deliver their 
goals. However, throughout the past 5 
years there were ICOs whose ROI far ex-
ceeded everyone’s expectations. 

The most surprising and alarming statistics for 
2018 only is that over 830 million USD have 
been raised for scamming projects. 

Here is the list of top 5 ICOs who crowdfunded 
their development:
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1.1.7. Types of tokens and their
utilization

It is of utmost importance to get a glimpse 
of the Token types because your ICO in-
vestment may depend on their use and 
purpose.

Utility Tokens conditions you to USE the To-
ken to achieve any action about a service/
platform/product. If you choose to invest 
in this type of Token, your train of thought 
must be pointed to the direction of a com-
pany’s future interactions, which will boost 
the token’s value.

Currency Tokens act solely as a money al-
ternative, Bitcoin being one of them. 

Asset Tokens work on the principles of IOU (“I 
Owe You”) and they are backed by phys-
ical assets. They have a partial value that 

is implanted in the physical assets such as gold, 
land, buildings, machinery, or even real estate. 
The asset token holder has a physical possession 
of its assets expressed through token value. Once 
the token holder decides to get the physical as-
set, he can sell the token and get a hold of it.

Equity Tokens – even though they bring a lot of 
restrictions and are off-limits to many countries, 
they are the most suitable and convenient means 
for investments. By owning a certain amount of 
Equity tokens, holders are automatically present-
ed with a company’s stocks including its debts.

Reward Tokens are pretty self-explanatory. They 
basically reward users for a provided service. 
If, let’s say, a user wrote an article that is highly 
appreciated by the community, people behind 
the company can decide to reward the user for 
his effort.12
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1.1.8. Distinction between 
a Token and a Coin

These two terms have often been used in-
terchangeably, but they are entirely distin-
guishable. The very difference stems from 
their functionality. 

Predominantly, a coin is made so as to rep-
resent a transfer of value through the utili-
zation of blockchain. As said before, some 
of the most popular coins are Bitcoin, Lite-
coin, Monero, Bitcoincash…

However, a token has a multi-functional 
use. 

Tokens are developed on the existing block-
chain such as Ethereum, Waves, Lisk, NEO, 
etc. Once developed, tokens are designed 
and programmed to trigger features of the 
dApps (decentralized application). Fea-

tures can range from fee reductions, physical 
assets and rewards, all the way to internation-
al payment solutions and computational fees 
lending. 

13



14

2. Research



Re
se

a
rc

h
2.1. Difference between IPO and 
ICO

These two terms have various common as-
pects and features but are essentially differ-
ent in terms of functionality and operation. 

As stated before, an ICO is a much young-
er term, still vague, unregulated and sus-
ceptible to scams. 

However an IPO (Initial Public Offering), in 
which a company raises initial funds by sell-
ing its stocks to the public, is an older term. 

Another key difference lies in the availabili-
ty of their utilization. ICO can be started by 
anybody, whereas an IPO is not accessible 
to small businesses; only well-established 
and renowned companies can indulge 
themselves in an IPO.
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2.2. Define an investment range

Prior to investing in an ICO, it is HIGHLY SUG-
GESTED that an investor sets his goals straight 
and investment ranges should be defined 
so that losses will not ruin the financial situ-
ation substantially. As soon as this is carried 
out, it is all about maintaining the discipline 
and not allowing any reckless endeavors. 

Another way in which you can decide how 
much risk you are willing to take is by draft-
ing an investment plan. Divide your plan 
into three sections: 

• long-term control (low risk) 
• medium-term control (relatively unbal-

anced) 
• short-term control (high risk)

Even though short-term control with highly 
beneficial outcomes may be the most ob-

vious choice for some, it brings excessive amount 
of failures. The investment plan that showed the 
greatest performance, according to the popu-
lar internet research, was the one in which 85% 
of the investments were focused towards the 
low risk; 10% for medium-term; and 5% in high risk 
investments. 

2.3. Success/Failure Investment Test

Success/Failure Investment Test acts as a tutori-
al, having a set of ten questions, that can inform 
you whether a specific investment is worth the 
effort or not. 

Make sure to check the following ten questions 
we’ve listed for you to make sure of what to avoid 
and what to buy:
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1. Do you believe that a wider audience 
will use the item/service? 

2. Do you think that the people behind the 
company will be able to realize the project 
fully?

3. Does the marketing team have sufficient 
technical and advertising experience, as 
well as a background history dealing with 
similar tasks?  
             
4. Did the company present all the nec-
essary information related to the website, 
whitepaper, roadmap, and other materials 
on a top level?

5. How trustworthy and fair is the token offer-
ing and distribution proposed by the com-
pany?

6. Does the company have a working pro-
totype?                                     

7. Are the people behind the company reliable, 
and can you easily find them on LinkedIn or any 
other social media? 

8. Did the company make sure that the ICO’s rec-
ognition and idea are publicly acknowledged?

9. If this ICO is the only thing that you could in-
vest in for the next 9 months, would you?

10. Is your gut feeling telling you to go for it?

The scale below provides a statistical report of 
your answers and, depending on them, it ranks 
them from 1 to 10, 1 being a highly avoidable 
ICO and 10 being a highly suggested one. Each 
positive answer gives 1 point, Negative answers 
are 0 points.
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2.4. How to participate in an ICO

Before participating in an ICO, you need 
to keep two things in mind: Crypto Wallets 
and Crypto Exchanges. Without having 
these two things, you can’t invest, trade, 
buy, sell, keep, or do any other activities re-
lated to the crypto world. So, without fur-
ther ado, let’s present both of them.

2.4.1. Crypto Exchanges offers ser-
vices of buying and selling crypto 
currencies

Some of the biggest and most reliable ex-
changes to this date are Binance, Kraken, 
and Coinbase; and they all work on the 
same principle. The registration part is fair-
ly common and standard; all you need is 
an e-mail address, personal information, 

and an updated browser (Chrome is preferred). 
Adding credit card number, personal informa-
tion, 2-step authentication, telephone number, 
are all steps done in a very straightforward man-
ner as well.

As soon as you create your account on crypto 
exchanges, it’s time for you to enjoy the privileg-
es the website has to offer.

After buying a crypto asset from an exchange, 
make sure to withdraw the amount immediately 
into your own wallet because many exchanges 
can be bankrupt or get hacked in a matter of 
minutes. As your exchange wallet does not be-
long to you, nor is its private key in your posses-
sion, if you participate in an ICO directly using 
your exchange wallet, you will not be able to 
receive the tokens back.

18
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2.4.2 MyEtherWallet as means of 
storing and sending crypto assets, 
but also ICO participation.

Today, in the crypto world there is a copi-
ous amount of crypto wallets that are all 
uniquely beneficial. 

However for this specific purpose, that is, 
ICO participation, we chose the one which 
is the most user-friendly, secure, and easy 
to use. On top of that, many ICOs devel-
oped their token and projects through Ethe-
reum’s blockchain, and token distribution, 
being one of the ICO’s sections, is precise-
ly executed using Ethereum-based smart 
contracts.

The registration, once again, on MyEther-
Wallet’s website is very simple; however 
there are few things that need to be tak-
en into account before proceeding to the 

next steps.

A unique Private Key will be provided to you, and 
nobody but you, so for that reason, it is highly 
advisable that you keep it just to yourself and 
avoid sharing it.

If you attempt to login, send, or receive assets, 
you will be asked to unlock the wallet by inserting 
an exclusive private key, or a JSON Keystroke file, 
which is an encrypted file that you can down-
load from your wallet once you create it.

Once you are successfully registered on the web-
site, two individual pages will be displayed on 
the home page: Public Address and Transferring 
ETH. Your Public Address contains the public key, 
which you can spread and use in order to col-

19
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lect ICO tokens; transferring ETH is a unique 
page dedicated strictly for sending the ETH 
or ICO tokens.

2.5. Choosing an ICO by rates, 
legal regulations and public 
listings

The very eagerness and motivation to start 
an ICO or invest in it, in a few occasions, 
might not be enough. Countries such as 
China or South Korea are legally limited to 
the utilization of ICOs. However, local au-
thorities are attempting to develop laws 
that will control or at least balance ICOs 
for both start-ups and investors.

On another note, websites such as Crypto-
compare and ICOrating offer services such 
as ICO reviews and ratings in terms of con-
ducting an in-depth analysis of the Gener-

al Information surrounding the ICO, Description 
of the Project Services, Market Review, Team, 
Tokens, and Potential Risks. Last section of the 
review is reserved for their score and verdict. 

Ultimately, ICO listing website, most popular 
ones being ICO-list, ICO-alert, and topICOlist, di-
vided the ICOs per stages, popularity, and trust 
(Pre-ICO, Active ICO, Upcoming ICOs, Featured 
ICOs, Secure ICOs, Past ICOs…), and they enlist-
ed them respectively. Please bear in mind that 
once an ICO has been included in the ICO list-
ings, it is MANDATORY for them to have all the 
prerequisites (mentioned in the ICO fundamen-
tals section) fulfilled so that the people can en-
gage with them before investing.

20

https://www.cryptocompare.com
https://www.cryptocompare.com
https://icorating.com/
https://www.ico-list.com
https://www.icoalert.com/en/
https://topicolist.com


As we go through the basics and conduct the research on some of the most 
vital topics related to ICOs, there is an extra step of verifying the authenticity 
of the ICO start-ups to be certain that it will be safe to invest and contribute.
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3.1. Legitimacy and aspects that 
every ICO website MUST have

Understandably, the landing page is the 
key factor that people behind an ICO 
must optimize in order to put forth an idea, 
plan and execute it, followed by a team of 
people who will supervise the process and 
apprise their users with news, updates and 
other useful information. 

Design, layout, animation, UX are also parts 
of the website that should be inviting and 
taken into account when assessing the 
quality. 

Other features that the website MUST have 
are the whitepapers, link to the social media 
accounts, roadmap, unique link through 
which a user can buy their token, and dis-
played idea behind the project. 

Other preferential but VERY beneficial and useful 
key aspects that many ICO start-ups started in-
corporating are use cases, marketing plan brief 
overviews, token presentation and distribution, 
partners, and press & media. 

If the ICO is aiming to conduct crowdfunding 
without a specific target group, let’s say just peo-
ple from USA, they can translate the website into 
10-12 most popular languages so that the peo-
ple can feel secure about investments.

You can find below the list of 5 ICOs that per-
fectly illustrate this correlation between design, 
functionality, and information:

• Avinoc • Wemark • Casper Project • Heroic •
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3.2. Whitepapers as an ultimate 
tool for displaying ICO’s features

As an investor, browsing through the White-
papers can give you a very comprehensive 
idea about the Token’s potential worth, but 
it can also show if the team and advisors 
have enough experience and skills to bring 
their idea into reality. 

Other means by which you can determine 
their legitimacy is through the marketing 
plan analysis, fair token distribution, concise 
roadmap, and idea consisting both prob-
lem/s and solution/s

3.2.1. Idea that will change the world 
(market)

Presenting the idea usually starts with a problem, 
which does not necessarily have to be a prob-
lem, but can also be a challenge, issue, or cur-
rent state of affairs in any industry that can be 
enhanced, advanced or upgraded. 

In most cases ICO start-ups will back-up the 
problem by adding a graphical content of the 
market analysis so as to show what needs to be 
enhanced. It is considered a huge benefit if the 
ICO includes “use cases” in this section to show 
the challenge using examples from the every-
day world.  

When taking a glimpse at the presented solu-
tion, i.e. their idea, it is important to understand 
if they managed to explain the idea in the right 
manner, how good the idea is, and if the whole 
concept is worth investing in. 

23
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3.2.2. Ecosystem/Protocol shows 
how the whole process is 
conducted

The Ecosystem/Protocol section of the 
Whitepapers should envision the utilization 
of smart contracts and blockchain along-
side their idea. Entire functionality behind 
their idea will be presented here through a 
step-by-step instruction of each task. Start-
ups use an ecosystem to manifest how the 
workflow will be conducted on their dApps. 
In most occasions they will add correlating 
graphs depicting various tasks triggering 
each other individually. 

In order to expound their ecosystem/pro-
tocol to their audience, start-ups tend to 
demonstrate what they achieved thus far, 
and include future goals for their end-prod-
uct/service.

Business model, as one of the constituents, shows 
how all users will benefit from the environment/
platform by interacting with it. This information 
is presented differently in each Whitepaper, so 
don’t get confused if some parts of the Ecosys-
tem/Protocol sections are lacking or have a dif-
ferent name.

3.2.3. Roadmap – progressive timeline 
of processes

From an investor’s point of view, it is crucial to 
analyze the roadmap, and keep track of the 
processes and tasks occurring in the timeline. 
Inspecting the fulfillment of previous roadmap 
steps can increase the validity and authenticity 
of the ICO start-up. 
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Usually, a roadmap will be presented in a 
graphical manner so that the goal of each 
step will be clearly visible. Also, observing a 
roadmap can give you an idea of how re-
alistic and feasible both past, present, and 
future ICO steps are, and when as an in-
vestor, you can make a profit.

If, however, there is a step that is left unac-
counted for, and they did not mention the 
delay or problems regarding the missed 
step on their social media or forums, this is 
a BIG red flag that mustn’t be ignored.

3.2.4. Tokenomics – financial struc-
ture of the token and its distribu-
tion

Yet another highly regarded section of 
the whitepaper is tokenomics. Tokenomics 
show the amount of released tokens, their 

value, and how and in which manner they are 
going to be utilized. It is important to explain why 
your Token is required for the functionality and 
existence of your ICO. Its utilization, needs, re-
quirements, depending on the token’s type, all 
have to be taken into consideration when as-
sessing an ICO. 

Examining the maximum amount of money the 
project will raise (hard-cap), as well as the min-
imum for the project’s initiation (soft-cap) can 
tell you a lot about the ICO. If you determine 
that the soft-cap is far below the minimum funds 
necessary for the project’s initiation, you might 
want to avoid that ICO. 

On top of that, it is essential for ICO start-ups to 
attract big whales by offering 20-50% bonuses 
during a pre-sale. That being said, if a bonus 
scheme caused a colossal difference between 
an initial price per token and the one during an 
ICO main-sale, there is a high chance of people 
selling their tokens immediately. To prevent such 
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an occurrence, it is highly recommended 
for ICO start-ups to apply lock-up periods 
after tokens hit the exchanges.

Keeping an eye on the token supply and 
activity relating to unsold crowdsale tokens 
is also very important. If an ICO does not 
manage to sell all of its tokens, start-ups 
normally opt for one of the following three 
actions:

1. Eliminate the unsold tokens, which will 
decrease the total supply;
2. Unsold tokens remain in the company’s 
hold;
3. Allocate the tokens in an alternative 
manner

Token distribution shows how tokens will be 
administered during a pre-sale and main-
sale stage, but also how many tokens will 
be allocated for future token sales. 

Normally, 15-20% of the tokens are kept internal-
ly for founders, advisors, and developers; around 
5% is dedicated for early contributors; 1-2% goes 
for bounty campaigns; another 20% is reserved 
for pre-sale and main-sale; making it a bit less 
than 50% of the entire token distribution. The oth-
er 50-55% are stored for rewards, utilities, assets 
depending on the token’s purpose and type.
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3.2.5. Team and Advisors. 
How to be certain of their 
competency?

If the competent and experienced people 
behind the ICO project are lacking, then 
the project is most likely doomed. Their pre-
vious experiences, leadership traits, and 
management skills are just some of the as-
pects that need to be taken into account. 

While searching for their past endeavors, 
you may dig up some unsuccessful proj-
ects initiated by them; however, that does 
not immediately imply that their future ven-
tures will have the same outcomes. Thus, 
instead of immediately condemning their 
project and visions, you might want to find 
the CAUSE of their business failures. 

To make sure that each team member has 
sufficient past experience and that he can 

deliver what is expected from him, you can eas-
ily assess his capability by observing his profes-
sional development. He probably started as an 
intern or in a junior role, and advanced all the 
way to senior and chief positions. Bear in mind 
that if his first working position is displayed solely 
as “chief” then thread carefully.

All of this information relating to the team mem-
ber’s experiences and past endeavors can be 
found mostly on LinkedIn. LinkedIn is a great tool 
because it does not only show a detailed com-
pilation of the individual’s past positions, his skills 
and endorsements, but you can also use that in-
formation to DIG DEEPER and come to the root 
of his claims. If you find out that the source of his 
claims is false or inaccurate in any regard, this is 
also a huge red flag.
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As soon as you finish inspecting a mem-
ber’s legitimacy, it’s time to take a glance 
at the team as a whole, but from a differ-
ent point of view. What we mean by this is 
to try to find a missing link, that is, a gap in a 
key position (developer, manager, market-
er, designer, tech…) necessary for success-
ful ICO employment. In an ideal case, the 
team should consist of:

1. At least two or more developers and en-
gineers. Projects having only one of these 
will probably be prolonged, but prone to 
errors and mistakes.

2. Capable marketing personnel, who will 
be responsible for broadening the ICO’s 
awareness, bring traffic. and enhance en-
gagement.

3. Social media managers who will guide 
and introduce the service or product to 
customers and investors

4. Designers who will create user-friendly environ-
ment for product release. Additional content in 
terms of infographics and animated sliders are 
very useful.

3.3. Social tools – an ICO game 
changers

Presence on social media has been the strongest 
instrument for every ICO in terms of popularity 
growth and engagement, but it also serves as a 
way of showing its practicality and functionality. 

When planning a marketing strategy, ICOs are 
incorporating community engagement and so-
cial media management as one of the most im-
portant features. Various strategies in terms of 
engagement, chatting and audience-targeting 
all play huge roles regarding ICO’s survival and 
impact. 
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From an investor’s standpoint, it is immense-
ly suggested that you study the marketing 
strategy so as to assess the potential out-
comes and effects, but also to peruse the 
user engagement and post’s quality in or-
der to inspect if there is a growing interest 
in the ICO.

3.3.1. Monitor Twitter activities 
to get the bigger picture 
about an ICO

Twitter is considered as one of the quick-
est way through which ICO start-ups can 
introduce their product to the market and 
draw users’ attention to updates, news and 
information in general. On top of that, the 
marketing team will mostly focus on shar-
ing the token’s feature, announce the ICO 
pre-sale and main-sale dates, and boast 
about the constant growth.

Twitter account admin has the privilege of sifting 
through the gathered data in terms of likes, fol-
lowings and overall engagement, and use them 
to see which content is the most commented, 
liked, shared, and interacted. Once he has that 
info, he can easily come to conclusion on what 
type of posts are most appealing, and start uti-
lizing them.

People behind the ICO use Twitter’s feature 
“pinned tweet”, which is displayed on the top 
of user’s profile, to be more clearly visible and 
accessible. They use the feature to present the 
most useful information concerning ICO launch 
dates, bonuses, and bounty campaigns with al-
most mandatory CTA (Call-to-Action). 

Following Facebook’s ban on promoted ad-
vertising of any crypto assets and ICOs, Twitter 
confirmed in March 2018 that their ads ban will 
additionally encompass crypto exchanges and 
wallets. As a consequence of this event, ICOs 
lost their ability to target potential investors and 
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users with ads, but they still remained ac-
tive and use the tool nevertheless.

Statistically, 7.8% of Twitter profiles dealing 
with ICOs created their account during to-
ken sale, but remained inactive afterwards. 
This is a clear indication that these ICOs are 
either scams or just doomed for failure. As 
an investor, looking at all of this data will 
assist you exponentially regarding the ulti-
mate decision.

3.3.2. Telegram’s instant messaging 
option resolves the queries in real-time.

Telegram is unquestionably one of the most pre-
ferred social media tool used amongst ICO in-
vestors, developers, and marketing specialists. 
Its popularity in the cryptoverse stems from its 
involvement in an ICO market, and the ability 
to be adapted into a dApp. Having more than 
100 million unique users who exchange over 15 
billion messages each day makes Telegram a 
flawless tool for exchanging information relating 
to ICOs. To top it all off, in addition to constant 
client-to-user and user-to-user communication, 
ICO start-ups use Telegram for marketing purpos-
es in terms of new partnerships, ICO news, road-
map stages fulfillment, and many other useful in-
formation. 

One of the most beneficial feature that no other 
social media tool managed to incorporate on 
a high level is the very ability to have a group of 
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users who will get notified in real-time once 
a new information or new message is avail-
able. This allows them to communicate di-
rectly with the people behind the ICO and 
share their opinion regarding any aspect of 
it, or liaise between themselves.

From an investor’s perspective, you can 
also communicate both with the ICOs per-
sonnel and other users so to get the neces-
sary information; on average, the people 
are VERY responsive when replying. 
If an ICO does not have a Telegram group, 
this is a huge RED ALERT, and further inves-
tigation is surely needed. Nowadays, the 
quantity of users that are present in a Tele-
gram group has become a measure of a 
product’s marketing and community ef-
forts. 

After being reported that Telegram had 
terrorist problems on top of FSB wanting to 
seize the user data, Telegram was banned 

in countries such as Russia, China, and Iran. This 
caused a huge setback on one of the largest 
and most impactful ICO markets – Russia.

3.3.3. Are forums still a thing? 

In the crypto industry, all well-established social 
media tools come on second place in terms of 
importance. Forums are the places where all the 
action is held, and ICO start-ups use this power-
ful tool to announce their tokens and post rele-
vant news.

One of the most successful and abundant fo-
rum is BitCoinTalk. BitCoinTalk is a forum split into 
various sections including many different topics. 
One of such is called “AltCoin Discussion” which is 
basically used for posting “ANN’’ threads, which 
stands for announcement. ANN threads will con-
sist of both graphical and written content so as 
to summarize their idea and concept in the best 
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manner. ICO Start-ups will use these ANN 
threads to bring their idea closer to their us-
ers, and they will cover basic details. Idea, 
solution, token details, whitepapers, boun-
ty campaigns, roadmap, website, ecosys-
tem, business models, team introduction 
are all included in an initial post of the ANN 
thread. 

Since BitCoinTalk forum has avidly erudite 
users, as an investor, just by sifting through 
the comments and user engagement you 
conclude if it would be safe enough to in-
vest in an ICO. 

These ANN threads can be very long, some-
times even having more than 200 pages 
on average. That’s why it is important for 
you to browse through at least a couple of 
them, starting on the first page by making 
sure that they start a thread adequately, 
and then randomly choose specific pages 
and read through the comment sections.

3.3.4. Verify the code and authenticity 
via GitHub platform

GitHub is a platform mostly used by open source 
developers to share their files and record alter-
ations in which a file went through. However, the 
best benefit of the website is its accessibility. As 
almost all the ICOs are open source, their source 
files will be uploaded on GitHub and shared on 
their Social Media and Websites. The source 
code is basically a program code that allows 
crypto assets to serve a particular purpose or to 
execute certain rules. 

If you are not very technical-savvy, once you 
reach a point where you want to invest in an 
ICO, you might want to hire or ask a develop-
er to analyze the source code and ensure that 
from a technical perspective, all the aspects 
have been covered. 

Once a file has been changed on GitHub, it im-
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mediately changes on the whole server. In 
other words, every time a developer takes 
a look at the file, he looks at the most up-
dated version, but he also gets a glimpse 
of the older versions as well. 

3.4. Stay informed about an ICO’s per-
formance, updates, phases, news and 
changes using e-mail subscription.

During 2018, e-mail marketing has become 
the second most effective channel for get-
ting the news out there, just after the web-
site. The number of e-mail users has almost 
reached 4 billion, which is an incredible 
amount.

ICO start-ups would set-up a subscription 
form on their landing pages, so that they 
can gather up potential ICO participants, 
and begin a correspondence with them. 
They would also present them with benefits 

that they will enjoy once they subscribe. One of 
the examples is as follows:

If you come across an interesting and potentially 
beneficial ICO in its early stages, it is highly sug-
gested that you subscribe as an investor to the 
e-mail newsfeed and receive crucial information 
about various aspects regarding its progress.
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3.5. SWOT Survey

SWOT Survey, which stands for Strengths, 
Weaknesses, Opportunities and Threats, 
represents these aspects within a business 
organization. As soon as you complete 
all the prior steps with regards to Due Dili-
gence, you might want to sum them up us-
ing this technique, which basically outlines 
pros and cons, so that you can get a gen-
eral idea.

Take a closer look at a notional and theo-
retical example of this survey presented on 
the right.

Once you finish analyzing these aspects, 
you will get a broader perspective on the 
general overview of the product. Sum them 
up, and try to think through before reach-
ing the final decision.

Strengths
• Small competition
• Good market potential
• Working prototype
• Team and advisor             

experience
• User-friendly whitepaper

Weaknesses
• Lack of Bitcointalk forum 

thread
• No experienced personnel
• Unfair token distribution
• Operational costs are      

exponential
• Undefined soft and hard 

caps

Oppurtunities
• Huge potential partnerships
• Lack of solutions 
• Technology can be used 

widely

Threats
• Inability to reach their  

hard-cap
• Possibility to disappear after 

pre-sale
• Competition development
• Team’s inability to execute 

an idea
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4. Let’s Start Investing!
Having conducted all the previous steps mentioned in this Guide will lead to this 
moment. If all the research and due diligence makes you feel comfortable in in-
vesting, then you should definitely go for it. Additionally, if an ICO has a bold yet 
revolutionary idea designed by successful and professional people who know 
what they are doing, this is a perfect opportunity for you to finally contribute.
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4.1. Stages through which we can 
seize the opportunity to invest

The ICO sale is divided into several stag-
es, each having copious benefits and det-
riments. You can seize the opportunity in 
each stage, but let us first get the idea of 
what each of them brings to the table. 

4.1.1. Private sale offers biggest 
discounts

Private pre-sale is a stage hosted by an ICO 
start-up to show the working prototype or 
product to its venture capitalists and angel 
investors. Usually, this stage is absent from 
public appearance and may not be even 
announced. 

Therefore, this stage may only be available 
to few “big whales’’ who are aware of the 

ICO or contacted by them, thus limiting other 
“smaller’’ investors from participating. 

This initial stage is VERY beneficial due to its dis-
count. A team will propose a discount from 30% 
to even 60% for the people who are willing to 
contribute to their idea, and the funds raised will 
be used for necessary steps further down the line. 

Another advantage of this stage is that, if an ICO 
reaches a hard-cap during these initial stages, 
supply of tokens will be guaranteed. 

However, there is a great risk because you will 
not be properly informed about all the specifics 
of the project. They are still in the development 
stage, thus unable to predict the success rate of 
private sale and pre-sale.
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Minimum contribution is what ICOs tend to 
set-up as well. Although you will get a huge 
discount, there is a specific amount of to-
kens you have to buy in order to contrib-
ute. Similarly, if an ICO is unable to reach 
the soft-cap during later stages, the refund 
may never happen.  

4.1.2. Exploiting pre-sale for the 
quickest ROI

Similar to private sale, pre-sale is a way 
of raising funds by offering discounts that 
range from 10% to 55%. Pre-sale is usually 
marketed through the use of Social Me-
dia, Website, Bounty Campaigns and list-
ings websites. Generally speaking, many 
investors consider this stage to be the most 
profitable; however there are some draw-
backs that need to be taken into account 
as well. Higher minimum contribution, high-

er risk due to immature product, and general 
lack of liquidity are just some of the examples.

By exploiting the pre-sale, you will have the op-
portunity to get your hands on tokens and re-
ceive much more than in the crowdsale, with 
lower prices and various bonuses presented. 

If an ICO is well-marketed and established, there 
is a huge potential that a ROI is guaranteed, and 
the token can be sold the moment it hits the ex-
changes.

Contrary to this, many ICOs are still being de-
veloped in this stage, and the high-risk factor 
is omnipresent. The amount of tokens that are 
purchasable in the pre-sale is often much lower 
than that of crowdsale. For this reason, popular 
ICOs sell their tokens in a blink of an eye.
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Please bear in mind that pre-sale usually 
lasts from 1 to 2 months on average. In or-
der to keep their users informed, website 
will provide a countdown so that you will 
be notified when it will end, and how many 
funds were raised to that specific moment.

4.1.3. Crowdsale (main sale) is where 
the fun begins

During a crowdsale, ICO start-ups will do every-
thing in their power to make the industry aware 
of their brand and product. In terms of the risk 
factor, when compared to the previous 2 stag-
es, crowdsale is by far the safest for investments. 
However the bonuses and discounts are either 
lacking or are proposed at certain conditions at 
lower percentages (5% - 15%).

Throughout the crowdsale, ICO reviewing web-
sites, forums and Social Media can all provide 
you with a general idea if the token is worth in-
vesting in or not. Additionally, you will also have 
pre-sale and private sale information available 
to you, so you can assess ICO’s score and pop-
ularity. 

If you decide to participate in the crowdsale, 
minimum contribution is much lower than the 
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one in the previous 2 stages. 

On another note, from time to time, if an 
ICO shows traits never seen before, it is pos-
sible that all the tokens will be sold at a pri-
vate and pre sale, but the crowdsale will 
be absent entirely.

If the people behind an ICO did not set-
up the lock-up period, which prevents the 
investors from disposing their tokens imme-
diately after they hit the exchanges, then 
there is a high probability that many of them 
will be inclined to do so.

Choosing the right ICO stage to invest in 
can be tricky. As a contributor, it’s of utmost 
importance that you first set your goals and 
limits before indulging in the process. Know-
ing the industry itself can benefit you ex-
ponentially, and once you are one or two 
steps ahead of other competitors, you are 
on your way to a guaranteed success.

4.2. Conducting the registration and 
purchase directly through the ICO’s 
website

You finally made it. Now there are a couple of 
more things to deal with. Keeping in mind the 
present unregulated state of ICOs, checking that 
you are doing the registration and purchase ad-
equately is mandatory. If you aren’t doing this as 
per our instructions, all the previous work might 
go down the drain due to scamming activities.

First and foremost, make sure that you are using 
the ICO’s official website, which has a secured 
URL. 

Once you are there, you will be required to reg-
ister so you can start contributing.
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Please bear in mind that lately, many ICO 
start-ups began practicing KYC (Know your 
customer) as a process of verifying person-
al data. Thus, instead of just providing them 
with mandatory username, password and 
e-mail information, you will be required to 
verify your identification by providing them 
with either the copy of your ID card or pass-
port. If this information came as a surprise 
to you, and you may be wondering “Isn’t 
ICO participation supposed to be anony-
mous?” rest assured that it is being utilized 
on your behalf as well. 

To prevent people all around the world to 
have multiple accounts, disallowing coun-
tries under sanctions from participating, 
banning terroristic organizations, and pre-
venting scammers from investing, is the very 
purpose of the KYC. Simultaneously, your 
personal data will be available to them; 
however your transaction information will 
remain under your supervision!

The next step in this process would be to transfer 
crypto assets (Ethereum or Bitcoin) from your wal-
let (go to MyEtherWallet for further information 
regarding the wallet) to ICO address provided 
to you. Once again, we cannot stress enough 
the importance of checking if the address is not 
a phishing scam!

After conducting a successful transaction, don’t 
panic if you do not immediately receive tokens 
because there is a high chance that there are 
many people who are doing the same thing as 
you. On average, transactions can last from one 
to two hours, or even up to several weeks to take 
place. 

Concurrently, people behind an ICO may ex-
perience various delays caused by unplanned 
activities emerging from everywhere. But again, 
don’t be afraid. Instead, you can communicate 
with other investors to check if they have similar 
challenges via Telegram and other Social Me-
dia tools.
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If you want to be extra careful, you can 
track the transaction by visiting EtherScan 
and type in your wallet address in the top 
right corner. This website will provide you 
with a useful insight in terms of transaction 
value, recipient address, date of transac-
tion, crypto asset used for transaction, etc.

Member Login

Password

Username

LOGIN
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4.3. I received my tokens, now 
what?

As soon as your tokens are within your grasp, 
it’s on you to decide what you will do with 
them. Usually, there are two choices: keep 
them in your wallet (also known as “HODL”) 
or trade the tokens. An interesting analysis 
showed that 7 out of 10 people do not im-
mediately dump their tokens once they hit 
the exchanges. This means that they are 
more than willing to wait and see where 
the ICO value will go.
If you are a Hodler, then you came to a 
conclusion that the token itself will be wide-
ly recognized and firmly established in the 
market down the line. 

On top of that, tokens usually bestow spe-
cific benefits on investors in terms of prod-
uct or service access, depending on the to-
ken type. Benefits range from free trading, 

money deposits, and withdrawals, to being able 
to vote and propose in which direction should 
the company expand and develop.

On the other hand, as a trader, you can ex-
change tokens in return for Bitcoin or Ethereum, 
which are the only 2 crypto assets initially avail-
able to you. As time goes by, and the token de-
mand increases, you will be able to use other 
variants as well.

Many well-established investors are saying that 
the highest ROI actually stems from the mixture 
between hodling and trading. If you initially keep 
your tokens instead of selling them, and then 
analyze tokens’ spikes and drops in value, you 
might reach a decision on when to make a sale 
and get the best out of it.
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Let’s view the analysis, and see whether 
ICOs are actually worth investing that much 
money and time. In accordance with a 
study conducted in June 2018, the average 
ROI from ICOs was recorded at the aston-
ishing rate of 178%. However, when a study 
rejected scammers and ICOs who failed to 
issue tokens, the ROI still had an amazing 
rate of 82%. The research also states that 
after being listed on exchanges, the val-
ue of tokens undergoes an instantaneous 
drop, but after the period of two weeks it 
restores 48%.

• In terms of the Social Media tool that 
brought the biggest audience, Twitter 
was announced to be the most efficient. 
On average, the study stated, ICO peo-
ple tweet about twice per day, whereas 
bigger companies utilize Twitter around 22 
times a day. ICOs that used Twitter during 
their pre-sale and especially main-sale 
stage were at least twice successful than 

those that did not use it.

Additionally, the study stated:

“Increased tweeting during the ICO could 
be a result of ICO success rather than its 
ctause, as entrepreneurs are more likely to 
share good news about strong token sales.” 

In the following figure, you will also see the allo-
cation of ICOs during the period of over 2 years 
(from February 2016 to April 2018), and observe 
the obtained capital of each ICO. The expansion 
of ICO emergences occurred during the mid of 
2017, with unprecedented capital growth. Dots 
in the figure represent listing of tokens by form 
and color.
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• Red Xs stand for ICOs that haven’t been 
listed yet, either due to insufficient resourc-
es or because they have been started not 
so long ago. 

• Green circles specify ICOs that are listed 
within 60 days after their main-sale.

• Blue diamonds specify ICOs that are list-
ed after 60 days since main-sale.

The graph perfectly illustrates the density of 
ICOs during the month of April, but also shows 
that ICOs who set up the lock-up period to only 
2 months had the best results.

Initial Coin Offerings by Date and Capital Raised
Unlisted Listed <=60 days Listed => 60 days
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Getting useful and abundant info about the 
market and industry is crucial for investors. 
Since the industry itself is swiftly changing its 
course and techniques, it is very important 
to be kept constantly updated by reading 
news, posts, follow Social Media, etc. 

Knowing how to utilize various online 
sourcessuch as Bitcointalk or Telegram is 
very beneficial due to their functionality, 
and also because these tools can be the 
game changers. Reading comments, post-
ing queries, taking a closer look at the in-
formation presented, and reading articles 
are all highly suggested when assessing the 
ICOs.

Similarly, website and whitepaper play a 
huge role in an ICO development stage. 
Making sure that the team behind an ICO is 
legitimate and capable of turning an idea 
into reality is perhaps the most important 
factor. For that reason, they will make sure 

that a whitepaper and website are made in the 
most user-friendly manner. Reading a whitepa-
per does not only provide you with vital infor-
mation relating to the ICO and token, but also 
serves as a tool for guaranteeing that you will 
not get scammed. You just have to know how to 
analyze it appropriately. 

As soon as you choose which token you deem 
the most trustworthy yet potentially beneficial, 
latter stages come in a straightforward way as 
ICO people will probably do their best to simplify 
the registration and purchase steps. 

Ultimately, from our own experience, we advise 
you to follow your gut feeling, do your due dili-
gence, beware of scammers, and invest safely. 
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1. ICO – Initial Coin Offering

2. BTC – Bitcoin

3. ETH – Ethereum

4. BCH - Bitcoincash

5. IPO – Initial Public Offering

6. ROI – Return of Investment 

7. IOU – I Owe You

8. dApp – Decentralized Application

9. UX – User Experience

10.  CTA – Call to Action

11.  ANN – Announcement

12.  SWOT – Strengths, Weaknesses, Oppor-

tunities, Treats

13.  KYC – Know your customer

14.  HODL – holding the cryptocurrency in-

stead of selling it.

15. Soft cap – minimal amount of funds required 

for project to be initiated.

16. Hard cap – maximum amount of funds that 

a project will receive.

17. Token burn – getting rid of the unsold tokens 

from a pre-sale. 

18. Smart contracts – technology for exchang-

ing money, property, shares in a transparent 

way without the need of a third-party providers

19. ERC20 – Ethereum-based token

20. Fork – split into 2 distinctive branches

21. Hash - used in the Bitcoin blockchain to 

write new transactions into the blockchain.

22. POS – proof of stake

23. POW – proof of work
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